
The Design Process.
The design process is a series of steps that we take to help ensure 

that a project is fully thought out and solves the Design Problem.



Project Briefing & Defining the Design Problem. 
To be done while client briefing is fresh in the mind and 
prior to starting the project in order to fully understand 
the design problem and solve it appropriately. You must 
document your clients notes, ask follow-up questions, 
understand the scope and outcome goals of the project.

Research & Planning Stage. Look at any of the 
resources the client has provided such as examples 
of style the client likes/dislikes.  Research similar suc-
cessful projects from books or online, historical or con-
temporary, to inform your design. Research your target 
audience and what appeals to them. 

The planning stage consists of organizing the informa-
tion you have acquired and your next step of action.  
Managing resources, like what images/il lustrations to 
create/use and managing the time required to execute 
all components of a project is key. 

Concept Development and Sketching. The concept 
is the most important part of the design process. The 
concept is only strong if it resolves the problem.  The 
results are only as good as the idea.

Thinking & Sketching needs to be allotted into your 
time management.  Never undermine the importance 
of sketching, it will significantly reduce your production 
in the long haul, and allow others to provide you with 
feedback with enough t ime for you to correct i t , i f 
necessary.

Visualization & Production of Mock-ups. This is 
where you give form to your concept and the work gets 
done. This is the physical part of the design process. 
You can never tell what might happen along the way. 
Tenacity and flexibil ity are as important as artistic skills. 
Will ingness to work until you are successful is an impor-
tant attribute.

Revisions & Refinement. The designer must work 
with the form until all of the problems are solved by re-
vising and adding the finishing touches. The end result 
is the product. Only the product is seen by others, but 
it’s success is dependent on careful planning, produc-
tion, revision and refinement.

Delivery. The delivery of your product comes in many 
forms, however, digital fi les should be archived and 
follow industry standard set-up for purpose of printing 
of desired output or standards of the web.  You cannot 
simply give the files to the client as you produced them 
unless you were organizing and setting up the files cor-
rectly throughout your process for the appropriate output.

The second delivery method is a FINAL printed and 
mounted piece or hard copy mock-up that you present 
to them upon delivery. This can be used as a guideline 
with the printer of what the project should look like.  Do 
not undermine the importance of this, the client will ex-
pect this on the day you present, so you need to bud-
get this into your time.  



Time Management doesn’t always work in a linear 
order.  Plans shift order.  What’s important is that you 
account and budget for that as well in your plans.   
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